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However you look at it, the 
transition from viewing vid-
eo on a TV set, at a time dic-

tated by the network, cable or satellite 
operator, to viewing video any time, 
a n y w h e r e , 
any device, 
any content 
( ATAWA D -
AC) of the 
user’s choos-
ing continues 
to gain mo-
mentum.  In 
other words, 
Over-the-Top 
(OTT) view-
ing is increas-
ing in impor-
tance.  Not 
only this, but 
video is be-
coming two-
way as many 
users are also 
u p l o a d i n g
their video
content to social networking sites:
TikTok, Instagram and Facebook for
example.

In the US, according to Attest’s 
2021 US Media Consumption Survey, 
consumption of streaming content 
has now overtaken consumption of 
linear TV, with 83% reporting that 
they stream content compared to 81% 
reporting that they watch linear TV.  
The most dramatic increase is in those 
viewers watching no, or less than one 
hour per week of linear TV; 41% in 
2021 compared to 26% in 2020.   

An indication of how streaming is 
likely to continue to increase its share 

of viewers eyes, is evidenced by the 
fact that 61% of Gen Z ( those born 
between 1997-2012) watch an hour or 
less or linear TV, a day whilst 44% of 
them watch three or more hours a day 

of streamed content.  

Historically, Netflix, Amazon 
Prime and Hulu have been the dom-
inant OTT players.  Now, some of 
the studios – Disney for example, 
are offering their own OTT service 
and viewers have far more options to 
choose from.  One downside of the 
number of high-quality streaming 
services now available, is that sub-
scribers are showing very little loyalty, 
and are likely to cancel a subscrip-
tion and switch to another service, 
if they’re attracted to the content be-
ing offered there.  However, they are 

equally as likely to return to a service, 
when things change.

Globally revenue from over-
the-top (OTT) streaming services is 

forecast to grow to 
US$224 Billion by 
2027, an increase of 
66% from the 2021 
total of US$135B.  
Subscription vid-
e o - o n - d e m a n d 
(SVOD) and ad-
vertising supported 
video-on-demand 
(AVOD) account for 
92% of the total . 

Total number of 
SVOD users is es-
timated to be 1.88 
Billion, or 43.2% of 
internet users, in 
2022 and is project-
ed to grow to 46.6% 
of internet users or 
2.15 Billion by 2025 .  

Total number of OTT users is expect-
ed to reach 3.93 Billion by 2025.

These trends toward consumer 
preferences for streaming media  are 
bound to continue in the years to 
come.  Content distribution service 
providers such as teleports are mind-
ful of these trends and are coming up 
with innovative ways of distributing 
and monetizing content for their cli-
ents.

A Dynamic Partnership 

Two leading companies in con-
tent distribution, iKO Media Group 

by Virgil Labrador, Editor-in-Chief
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Monetizing your Content 
through iKOQ
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iKO Media Group is a boutique end-to-end media ser-
vice partner for broadcasters and content owners. iKOMG 
provides tailor-made 
solutions to a wide 
range of global and 
local networks. A full 
spectrum of services 
is available, includ-
ing satellite broad-
casting, automated, 
high-capacity play-
out management, 
Cloud services, EPG 
creation, disaster 
recovery solutions, 
channel monitoring 
feed, OTT platforms, 
fiber and IP delivery, 
and more.

Watching TV can be inspirational. While watching, 
you know where you want to travel, what you would like 
to cook, Which concert to go to, Which sneakers to wear, 
Whom you wish to be.

Your viewers can have it all while watching their favor-
ite show! You can create revenue from your fashion, music, 

travel guides, and even cooking shows.  
Use iKOQ to monetize.

This new service allows channels 
to engage with their viewers directly 
from the screen and create feedback 
capabilities also on FTA platforms, 
creating a great opportunity for new 
revenue streams for the channels 
based on their content. for example, 
traveling content will get a QR code on 
the screen. By scanning the QR code 
the viewer will be redirected to a trip 
planner app that will take him to the 
specific locations that were just on air, 
offering him: flights, hotels, attrac-
tions, and more. The same could be 

implemented to almost any content on air. 

With this product, there is no limit to the possibilities 
content owners are able to engage with their viewers.  

AG (iKOMG) and STN anounced a 
strategic partnership. that will pro-
vide added value to the customers of 
both companies, allowing the use of 
both companies’ services and abilities 
to bring together the optimal solution 
for the channel or content owners.

iKOMG is a Swiss entity with a 
state-of-the-art teleport in Rome, It-
aly, connected globally and provid-
ing tailor-made solutions focused on 
customer needs through dedicated 
service, expert knowledge, and high 
professionalism. 

STN is a well-established, for-
ward-thinking global teleport facility, 
firmly placed at the cutting edge of 
satellite, broadcast, connectivity, and 

co-location services. Based in Slovenia, 
the heart of Europe provides a strategic 
location that presents a wide visible arc 
of 120 degrees, allowing easy access to 
all major satellites’ orbital positions.

STN provides global telecommu-
nication services in C-, Ku-, DVB-s, 
and Ka-band for all prime satellites to 
all continents around the world.

High level security and a well-con-
nected facility allow STN to provide 
a comprehensive range of equipment 
hosting services for servers, TT&C, an-
tenna with available ground space for 
larger scale projects.

With one of the world’s most high-
ly developed internet infrastructures, 

the company has virtually unlimited 
capacities with complete double or 
triple redundancy/diversity options.

Recent company growth led to 
the broadcasting of almost 400 TV 
channels using 450 Mbps on satellites 
and 700 Mbps of IP for contribution 
delivery. iKOMG provides a full spec

iKOMG believes in being for-
ward-thinking, agile and holistic. 
This approach allows iKOMG to de-
liver effective solutions customized 
to specific budgets and requirements 
without compromising on the quali-
ty of service. iKOMG is committed to 
operating its business to create value 
for all stakeholders. The company’s 
sustainability strategy focuses on so-
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cial, environmental, and economic 
responsibility.

iKOMG Services

iKOMG has many innovative services 
for content providers, among which 
include:

iKOMAX – adding EPG experi-
ence to FTA channels providing an 
additional flavor of a DBS without 
additional payment from the viewer.

iKOLIVE – live broadcast of a 
channel to all social networks with 
one click from one place.

iKOBOX/iKOPLAY/iKOCLO-
UD– different playout solutions to 
meet all channel types and sizes. 

iKOFLOW – Disaster Recovery 
solution that will make sure your 
channel will not be airing black when 
something happens to the source.

iKOFLIX – our OTT platform for 
additional viewers that are not part of 
the satellite coverage, in addition, we 
provide our customers the capability 
to create their own apps for web, Mo-
bile, TV, etc.

iKOPLUS – self-monitoring tool 
that gathers all versions of a channel 

to a centric screen, allowing the chan-
nel owner to feel what his viewers are 
experiencing.

iKOQ – their latest service that 
allows channels to engage with their 
viewers directly from the screen and 
create feedback capabilities also on 
FTA platforms, creating a great op-
portunity for new revenue streams for 
the channels based on their content. 
for example, traveling content will 
get a QR code on the screen. By scan-
ning the QR code the viewer will be 
redirected to a trip planner app that 
will take him to the specific locations 
that were just on air, offering him: 
flights, hotels, attractions, and more. 

The same could be implemented to 
almost any content on air. With this 
product, there is no limit to the pos-
sibilities content owners are able to 
engage with.

The Future of Teleports

Slowly but surely, digital transfor-
mation is taking hold among satellite 
ground segment operators according 
to a recentreport by the World Tele-
port Association (WTA). Encouraged 
in some cases by customers and tech-
nology providers, but driven large-
ly by the march of technology itself, 
the sector is adopting the digital tools 
that enable the efficiencies and pro-
cess improvements necessary to stay 
competitive in an increasingly diverse 
and dynamic connectivity market-
place. 

But change does not always come 
easy, especially for a relatively mature 
industry—one often wedded to older 
technologies—that traditionally has 
viewed itself as a world unto itself. “As 
of today, digital transformation is still 
in early days,” one technology provid-
er said in the report. “There are plenty 
of groups doing analysis and evalua-
tions to determine whether this new 
form of transporting signals will be 
commercially viable, secure and af-
fordable,” according to the report. 

 iKOMG has many innovative services for content providers.
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To give us an idea of the changing media content dis-
tribution business, Satellite Markets and Research
spoke with David Treadway, Chairman of the Board 

of iKO Media Group (iKOMG)  a boutique end-to-end 
media service partner for broadcasters and content own-
ers. Treadway is an experienced Director in international 
businesses in the broadcast & media, communications and 
technology sectors with strategic skills and extensive expe-
rience in managing growth.   Treadway has over 30 years 
experience in the media industry spent in senior manage-
ment, investments, business development and sales in ma-
jor broadcast and distribution companies such as Telew-
est (now Virgin Media), WRN Broadcast, RR Media and 
MX1. Excerpts of the interview follows:
What changes have you seen in the last few years in con-
tent distribution and how is your company leveraging 
these changes?

The most important trend in the broadcast industry 
will be the adaptation of new watching habits, we moved 
from traditional TV (cable, satellite DBS) to online VOD 
solutions such as Netflix, Disney+, etc. 

OTT becomes popular and growing with the new FAST 
platforms, reducing costs to viewers based on advertise-
ments, and bringing back the linear experience which was 
considered old and not relevant (except for Sports and 
News) to be live and kicking.

Content is still king and the biggest challenge will be to 
figure out how to monetize it in the best possible way.

Looking at the traditional distribution, although the 
number of subscribers decreasing most of the providers 
added IP solutions and found ways to keep their viewers 
with them but now with multiple screens and different 
price models.

We at iKOMG believe that this market will keep on 
changing to meet the individual viewer preference, both 
on how each one prefers to watch his content through 
what content to watch.

Personalization is the key and will be the revenue gen-
erator of the future.

What new services have you launched recently or will be 
launching and how are these beneficial for content pro-
viders?

iKO Media Group looks for innovations from both 
sides of the business, although we are a B2B company we 
do look at the experience of the viewers at home and strive 
to enhance our services to create additional value for the 
content owners.

Some examples are:
iKOMAX – adding EPG experience to FTA channels 

providing an additional flavor of a DBS without additional 
payment from the viewer.

iKOLIVE – live broadcast of a channel to all social net-
works with one click from one place.

iKOBOX/iKOPLAY/iKOCLOUD – different playout 
solutions to meet all channel types and sizes. 

iKOFLOW – Disaster Recovery solution that will make 
sure your channel will not be airing black when something 
happens to the source.

iKOFLIX – our OTT platform for additional viewers 
that are not part of the satellite coverage, in addition, we 
provide our customers the capability to create their own 
apps for web, Mobile, TV, etc.

iKOPLUS – self-monitoring tool that gathers all ver-
sions of a channel to a centric screen, allowing the channel 
owner to feel what his viewers are experiencing.

iKOQ – our new service that allows channels to en-
gage with their viewers directly from the screen and cre-
ate feedback capabilities also on FTA platforms, creating 
a great opportunity for new revenue streams for the chan-
nels based on their content. for example, traveling content 
will get a QR code on the screen. By scanning the QR code 
the viewer will be redirected to a trip planner app that will 

David Treadway, 
Chairman of the Board, 

iKO Media Group
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take him to the specific locations that were just on air, of-
fering him: flights, hotels, attractions, and more. The same 
could be implemented to almost any content on air. With 
this product, there is no limit to the possibilities content 
owners are able to engage with their viewers.

These products are in addition to the traditional ser-
vices we offer to our clients such as content aggregation 
and preparation, distribution and contribution over Satel-
lite, Fiber optic and IP delivery services

What are your key targets for the company in 2022 and 
beyond?

We in iKOMG strongly believe that the industry trends 
will be providing a hybrid model to the TV channels. 
They should be keeping their traditional revenue streams 
and distribution but adding new flexible business models 
which will enable them to keep on increasing the revenues 
and monetization options.

As a result of the above, our main target will be en-
abling our customers to have these new solutions through 
software and cloud solutions which will be the enablers to 
everything going forward. 

What else can we expect from iKOMG in the coming 
months?

iKOMG is working on some major developments that 
which be game changers for the traditional broadcast mar-
ket.

We will be the first company that will be able to share 
information on viewers’ habits, viewers preferences, etc. 
We will be able to have real analysis and intelligence on the 
viewers experience, wishes, etc. This info will be available 
for the channels that works with us and will surely increase 
the channels’ monetization opportunities and revenues. 

Anything else you would like to add?

The world and industry have had a challenging couple 
of years but it’s not all bitter. Those years gave us all the 
opportunity to grow. The opportunity to move forward 
with new technologies, new ideas, and new solutions for 
the future.  Lets use this opportunity!                               

Read the latest news, analysis, market 
trends, executive moves and many more 

at:
www.satellitemarkets.com




